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Fig.1 Grounded theory research framework
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Table 1 Introduction of scenic spots in study area
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Table 3 Main category and connotation
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Figure 2 Conceptual model of influencing factors of tourist satisfaction
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Table 4 Vocabulary frequency analysis in various scenic spots
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Table 5 Proportion analysis of high-frequency vocabulary in main categories
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Research on the Influencing Factors of Tourist Satisfaction in Xinjiang Natural Scenic

Spots Based on Grounded Theory and Text Analysis
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(1. School of Business Administration, Xinjiang University of Finance and Economics, Urumqi 830012, China;
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Abstract: Exploring the influencing factors of tourist satisfaction is important in establishment of reputation and
promotion for tourist attractions. Data of 12 926 valid comments from Ctrip and Meituan from five natural landscape
scenic spots in Xinjiang was collected. First, with the triple coding of grounded theory, 203 concepts, 36 categories
and 5 main categories were obtained. A conceptual model of tourist satisfaction influencing factors of “before travel
(travel motivation + travel preparation) - during travel (core content experience + auxiliary content experience) - after

travel (post travel evaluation)” was constructed. Secondly, through text analysis, the high-frequency vocabulary of 5



scenic spots is clear. Through the matching of high-frequency vocabulary with category and main category, the
influence degree of each influencing factor was concluded. Followed is a summary about the status quo of key factors
affecting tourist satisfaction in Xinjiang natural scenic spots as. Tourist satisfaction is affected by many factors, but
in the degrees are different. There is a contradiction between scenic protection and scenic development. High-quality
scenery and low-quality service coexist. Format innovation does not effectively match the needs of tourists. This has

a certain reference value for improving the satisfaction of tourists in natural landscape scenic spots in Xinjiang.

Key words: tourist satisfaction; natural scenic spots; grounded theory; text analysis; Xinjiang



